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include free activities and giveaways.

Tumbarumba; Asanti Dance Group
and the Royal Polynesian Dance
Group will perform, and Daiso will
host a Manga artist who'll draw free
selfies.

Daiso Industries Australia national
marketing manager Natasha Lyubic
said the Dandenong store was the Japa-
nese company’s sixth in Victoria.

She said every item in store was
priced at $2.80, but Daiso wasn't a
typical discount retailer.

“It really has to be experienced.’
she said.

“A regular shopping trip becomes a
treasure hunt. ‘

“We sell stationery, personal care,
beauty, crockery, toys, travel accesso-
ries...

“There are things you wouldn’t re-
alise you needed.”

The Dandenong store is Australian-
owned discount fashion retailer Trade
Secret’s fifth and will stock big brand
items.

JB is relocating from its existing lo-
cation on Cleeland Street, Dandenong,
and expanding to include whitegoods
and other home wares.

A 3800 square metre space on Lev-
el 4 is still available, as is a 130 square
metre spot downstairs.

Visit www.dandenongplaza.com.au
for a full program of the opening event.
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By CASEY NEILL

DANDENONG Plaza is a “bargain
haven” following its $40 million post-
Myer transformation.

Aldi, JB Hi-Fi Home, Daiso and
Trade Secret opened their doors last
Wednesday, 15 October.

Dandenong Retail Traders Associa-
tion (DRTA) chairwoman Glenys Coo-
per visited the following day.

“They had a queue there and a se-
curity guard on the door, which was a
nice thing to see.” she said.

“I've never seen a queue out the
front of the shop like that before, it was
just great.

“] thought that was a very good
sign.
“It had more energy in there.”

Ms Cooper said the redevelopment
would change the centre’s profile.

“It’s certainly a bargain haven,” she
said.

“Jt's going to be great for most of
the traders there.

“Those who aren’t used to hav-
ing their profile like that will need to
change their marketing strategy.

“That’s the kind of customer that
will now be attracted to the centre.”

Last September Myer announced
that the struggling store represented
less than 1 per cent of its total group
sales and would close the following
month.

It marked the end of a 40-year his-
tory and retailers expressed concern
that the departure would leave the cen-
tre without a drawcard.

Full registers at Aldi from 8.30am,
full change rooms at Trade Secret,
and lines at Daiso and JB Hi-Fi Home
quashed that fear.
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