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7.2.3 Stop Information

The bus/tram stop number, at each stop, is to be displayed at a height and
angle to be easily visible by passengers within an approaching vehicle.
Where applicable, "End of Section" signs must accompany the stop muber.

7.2.4 Passenger Information

Shelters at nominated locations which service miltiple routes, modal
interchanges and teminal locations are to include Corporation transport
system and fare information.

Public Transport Maps are to be displayed to provide general transport
information to passengers. Maps display all tram, train, light rail and
msmrteinfomationandareoolmrcodedtostwwhid:rwteiswiﬁﬁna
particular fare zone.

The Public Transport Map is to be displayed in conjunction with the Fare
Poster which provides all relevant fare information.

Bothposte:saretobedisg:layedinapminentpositim for passengers
within the Shelter,

Existing poster sizes are:
(a) Public Transport Map - 885mm x 940mm
(b) Fare Poster = 980mn x 760mm

Dime:sichOfposterstobeusedinShelbersaretobedeteminedin
conjunction with the Corporation.

Posters will be provided by the Corporation for installation by the
Organisation. Frames to hold the posters are to be supplied by the
Organisation.
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7.3

7.2.5 Maintenance of Passenger Information

As passenger information will be required to be updated periodically by the
Organisation, provision must be made for displays/posters to be easily
removed and new information posted. The Organisation will be responsible
for keeping displays clean and legible. The replacement maps and posters
will be provided by the Corporation.

7.2.6 FRoute and Timetable Information

Route maps used to display the particular route/s the stop services and
stop specific timetables displaying the relevant departure times at that
stop are displayed on a separate pole located at defined Bus or Tram stops.
The poles, cases for displaying and protecting the route and timetable
information and the information details are currently provided by the
Corporation.

It is cwrrently intended that all stops in the system will have this basic
infomatimprovidedaspartofaﬂ:umeagreemantmtsidethesccpeof
this Project.

However, proposals to supply and install the poles and cases, with or
without advertising, and maintain and update the passenger information will
becorsidemdaspartofthisSutmissimifaSelectedOrganisatimwistm
to include such a proposal.

Seaurity of Shelters

Under current practices, Transit Police and Transit Patrol Teams patrol all
services operated by or on behalf of the Corporation, including carrying
aut checks on Shelters.

Although maintenance of Shelters and associated costs will be the
responsibility of the Organisation, checks will continue to be carried out
on Shelters. The continuation of patrols by these Teams will serve to:

(a) Minimise the incidence of damage and defacing of Shelters by vandals
by deterring would-be offenders; and
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(b) Assist in the apprehension and prosecution of offenders where
possible.

7.4 Other Facilities

7.5

7.4.1 Rubbish Bins -

It is desirable that a rubbish bin of appropriate size and material be
provided as part of the Shelter. The cleaning and maintenance of the
rubbish bin should be carried out in conjunction with the Shelter
maintenance program.

Consideration should be given to ensure that the bin carplements the design
of the Shelter.

7.4.2 Payphones

At certain locations it may be desirable to include provision for a
payphmeaspartofmeShelterorforﬂ:eco-lomtimofapayﬂmarﬂa
Shelter. Details are provided in Section 8.3.

Implementation Program

‘nxems}xeltersaretohemtmctedatﬂ\emganjsatim'sdimtimmt
within the performance criteria to be agreed under Clause 7.7 and subject
to Corporation and local Council approval of the sites concerned.

The Corporation will, however, provide its own program of sites for
Shelters for integration with the Organisation's program. Requests for
Shelters from local Councils will be considered in preparing the
Corporation's program.

A Program Camittee camprising representatives from the Corporation amd
Organisation will be formed to formulate an implementation program and to
oversee the ongoing management of the Project including any issues which
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7.6

7.7

may arise. Such matters will include arrargements for installation and
maintenance of Shelters at Corporation nominated sites including

appropriate financial arrangements as discussed in Section 6.4.4.

7.6.1 Maintenance of Existing Shelters

It is intended that existing Shelters will be maintained by the Corporati -

in accordance with current practices. However, alternmative proposals fram
Selected Organisations will be considered.

7.6.2 Removal of Existing Shelters

The Organisation will be responsible for the removal and transport of any
ex15t1rg8he1terstoas1tetobeadv1$edbythe00rporatimorappmpnate
local Cauncil. The Organisation will be responsible for re-establishment
of the site to the approval of the local Council and/or the Corporation.

7.6.3 Re~use of Existing Shelters

Shelterswhidiarerawvedaspartofﬁuspmjectmllbeavanablefor
re-usebytheOOIporatlmorrelevantlocalcmmu. It is intended that,
vhere possible, Shelters provided and maintained by the Organisation will
bemstalledatallmmtaswmenaﬂlelterisreqmred However, the
corporatlmreservesthenghttorwserewved&:eltemmenthe
Organisation is unable to meet either Corporation or local Council
requirements.

Performance Criteria

The Organisation will be required to meet performance criteria establisheq
from the Submissions and further negotiations with the Preferred

Organisation which will then be incorporated into the Agreement.
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7.8 Additional Information Available on Request

The following documents are available fram the Senior Business Manager on
request (if required):

(a) Draft Functional Specification for the Design of Tram, Bus and Light
Rail Vehicle Modular Shelters;

(b) Tram and Bus Shelter Design in the City of Melbourne; and

(c) The Met Modular Shelters Concept Design.

The Outdoor Advertising Association of Australia (inc) has pze;;ed a

document titled "Planning for Outdoor Advertising" which sets out

guidelines and information for pecple involved in providing for and

assessing cutdoor advertising.
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8.1

8.2

8.3

Planning Authority and Council Requirements

The responsibility for cbtaining all relevant permits will rest with the
Organisation as discussed in Section 6.4.

Electricity Supply Requirements —

8.2.1 Campliance with Requlations and Standards

Where a Shelter contains internal illumination or back lit advertising
panels, all electrical work must comply with all relevant State Electricity
Camnission of Victoria, Australian Standards Association and local supply
authority regulations and requirements.

8.2.2 Metering and Oamection of Electric Supply

The responsibility for the connection of electric supply and metering, if
required, will rest with the Organisation. All costs will be met by the
Organisation.

The Organisation will also be responsible for maintenance and repairs and
theassociatedcostsinadditimtoalla'goingpwercm‘smptimoosts.

Telecom Australia

It is considered that there are potential mutual benefits from either the
co-location (adjacent to but not incorporated within) of Shelters and
payphones or the inclusion of a payphone in a Shelter. Preliminary
discussions have been held with Telecam Australia and the following
material has been prepared by Telecom in association with the Corporation.
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8.3.1 Iocation Arrangements

Telecam would need the flexibility to consider each site on its practical
and cammercial merits. Public transport travellers are likely clients of
payphone services and with the development of a pre-paid debit card system,
it would appear that opportunities for meaningful business arrangements
would arise. The Program Camittee proposed in Section 7.5 provides an
appropriate mechanism to consider location arrangements.

Telecom considers that bus Shelters offer goed opportunities for
satisfactory co~location. Tram Shelters, being constricted by nature,
provide a challenge in design to achieve a practical and attractive
solution.

Telecanalreadyhasapayﬂmpmsenceatnajortmmporttemimlsmﬂ
interdnrqasarﬂitvmldseanlogicaltodevelopthatfurmertome
Melbourne Central Activities District and suburban network Shelters.

8.3.2 Incorparation of Payphones in Shelters

It is considered that in this arrangement careful design of the Shelter and
payphone "enclosure" would need to be undertaken. The structure of a
Shelterispexceivedasbeingeasilymadestmgenaxghtoslpportﬁ)e
proposed payphane and associated accessories (maximm of 100 ky). A
feature would need to be that the Shelter exhibit suitable aesthetics
whether or not the payphone enclosure was fitted.

The enclosure could be fitted internally or extermally, but, the latter may
have too large a "footprint®.

It would be highly desirable that the space left vacant when a payphone was
not fitted be used for Telecom Payphone type information.

Accssfortelepmre@able/earﬂ:wirevmldberequimdmtjointuseof
electricalpmerslmldbeadﬁevablemacostsharim arrangement.

An illuminated signage header would be Telecom's preferred approach to
naninate to custamers which Shelter has a payphone fitted.
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8.3.3 Responsibilities

Telecam Payphane Services would own the payphone facility up to the
mounting point which would be regarded as the interface between Telecom and
the Organisation. Telecom would be responsible for all the maintenance,
coin clearing and cleaning associated with the payphone installation.
Again, cost sharing of an overall cleaning arrangement could be set-up.

All other matters would be the responsibility of the Organisation.
Iegal considerations such E"%injury liability, dispute resolution, etc.
would be subject to later discussions.

8.3.4 Financial Arrangements

Azranganentsowldbeentemdmtoforthesharingofoostsrelatedto

power and cleaning and into the use of incorporated sites as an advertising
medium.

Telecom has issued licenses to two advertising campanies, namely:

"Payphone Advertising" a and "Telephone Ad Pty Iid" of
division of Medcraf Media which Mr J Kalinko is the
which is part of Irisdeen principal partner.

Pty 1td.

Payphone Advertising Telebooth Ad Pty Ltd

36 Punch Street Level 16 Como Building
Artarmon NSW 2064 Cnr Toorak Rd & Chapel St
Contact: Cecil Medcraf South Yarra VIC 3141
02 4396411 Contact: lawrence Harris

03 82663600
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8.3.5 Telecom Contact Officers

Engineering - Frank Isbister
Marketing = Tony Pigran
Financial - Les Moore
Operatians - Steve Cherry
Advertising = David Kinchin
8.3.6 Other Issues

03 657 4937
02 895 6927
02 895 6903
03 706 7844
02 895 6916

—_
Other issues which would need to be considered include;

(@)

(b)
(c)

Car parking - safety for payphone users and vehicle access for

Telecam servicing;
Privacy for callers;
Development of new equipment.
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APPENDIX A

GOVERNMENT PURCHASING FOLICTES

1. The following purchasing policies will apply in respect of contracts:-

(a)

(b)

National Preference Agreement:

This Agreement provides for a monetary preference to be given to
local Australian content. A Submission must clearly specify the
amount of imported content. Imported content is defined as: “The
estimated duty paid value inclusive of the value of any services
(e.g. overseas freight and insurance, software in camputer tenders
consultancy or engineering effort), or any charges of overseas
origin, together with Customs clearing charges".

’

Purchasing/Contracting Agencies may at any time require
satisfactory evidence to substantiate claims for local and imported
content. Failure to provide this information may render a
Submission invalid.

If no details of the origin of content are given, then all content
shall be treated as if imported.

Guidelines for Dealing with South African Saurces:

The Victorian Goverrment supports the Federal Govermment's
sanctions against South Africa. A Selected Organisation must
declare the origin of the goods or services being submitted and the
extent, if any, ofSouthAfricanommshipoftheoarpanyorSmth
African involvement in their sourcing.




Goverrment Purchasing Policies

2.

Victorian Goverrment Offsets Scheme: -

This policy generally applies where the imported content exceeds $1

million. Companies with potential offset obligations should contact the

Govermment Supply Support Agency promptly and prior to the closing date of
the Submission.

midelﬁsforthemrdmaseofGoodsSuspectaiofbeimnmped:

Govermment Departments and Statutory Authorities are forbidden to purchase
goodswhidxarest.rmglysuspectedofbeixgdtmped.

Dnion Membership

The Victorian Goverrment has a policy of encouraging enployees to belong to
an appropriate union where they are engaged on Government work.

Administration:

Enquiries concerning the Victorian Goverrment Purchasing Policies should be
referred to:

Govermment Supply Support Agency

Department of Industry, Technology and Resource
228 Victoria Parade

EAST MEIBOURNE VIC 3002.

Telephone: (03) 418 8264
(03) 418 8275
(03) 418 8159
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APPENDIX C

PLANNING GUIDELINES AFFECTING ADVERTISING ON BUS AND TRAM SHELTERS
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APPENDIX C

PLANNTNG GUITELINES AFFECTING ADVERTISING

OGN BOS AND TRAM SHELTERS

INTRODUCTTION

The responsibility for cbtaining any necessary planning approvals pursuent
to any Planning Scheme in force under The Planning and Envirorment Act 1987
rests with the Organisation.

Any application for a planning permit to erect a tram or bus shelter and to
display advertising must adhere to the requirements of the Responsible
Authority for the area in which the shelter is to be located.

The following guidelines should be used by the Organisation when
considering suitable locations for the erection of shelters and the display
of advertising suitable for the location.

GENERAL PRINCIPIES

e ————————————

(a) The location, siting, size, colour, shape and materials of
construction of advertising signs should:

(i) Conform with the desired character of areas or zones as
described by their cbjectives;

(ii) Conform with the predominant character of the landscape; and

(iii) Conplement the valued character of any building or site of
heritage value.

(b) Advertising signs should not detrimentally affect by way of their
siting, size, shape, scale, reflection, illumination or colour the
amenity of areas (or zones) in which they are situated.
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Planning Guidelines

(c)

(d)

} (e)

(£)

(9)

(h)

(1)

Advertising signs should not contribute to visual disorder and
untidiness in the area.

Advertising signs should be sited so that they do not detract from
landscapes.

The scale of advertising signs should be compatible with the
shelters on which they are situated, as well as nearby buildings and
spaces and other advertising signs.

Advertising signs should not create a hazard to persons travelling
by any means.

Advertising signs should not be permitted to cbscure a driver's view
of other road vehicles, of rail vehicles at level crussings, of
pedestrians and of features of the road such as junctions, bends
changes in width and the like that are potentially hazardous.

’

Advertising signs in close proximity to busy road or rail
intersections should not be so highly illuminated as to cause
discomfort to an approaching driver, or create difficulty in his
perception of vehicular pedestrian movements.

Advertising signs should not, by their appearance or direction, be
liable to interpretation by drivers as an official traffic sign or
convey to drivers information that might be confused with
instructions given by traffic signals or other control devices or
impair the conspicuous nature of traffic signs or signals.

3. PRINCIPLES FOR SPECIFIC AREAS
.  PRINCIPLES FOR SPECIFIC ARFAS

3.1 large Commercial Centres

These centres provide an extensive range of shopping, administrative,
cultural, entertairment and educational facilities, and are thus an
jmportant focal point for the cammmity. They often contain large and

et a——————
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prestigious buildings such as the town hall and arts centre, same of which
may be of historic importance. In the metropolitan area and large rural
cities, areas designated as District Business, Central Business or Business
zones may fall into this category.

The main characteristic of such centres is that a wide variety of
activities is clustered into a relatively small area. Because of the
intense econamic campetition and limited land available, the buildings tend
to be high-rise so that maximm profits can be won from the developer's

investment. Advertising signs are an accepted element of such centres and
can contribute to their colour—dnd vitality.

In most large centres, each type of activity - retail, entertaimment or
office - tends to locate in an identifiably precinct as the result of both
planning policies and econamic influences.

Advertising signs should reflect the type of activity area in which they
are located.

smaller Comercial Centres

These centres generally contain a range of shopping, canmnity,
educational, religious and recreational facilities. They are distinguished
from larger centres by the limited range of activities (usually restricted
to convenience outlets such as grocers, pharmacies, newsagencies, etc.)
andﬂ,eirprcodmitytomidentialareasasstripdevelomentsalm‘g
secondary roads or as free-standing building within residential
subdivisions. In suburbs and same rural cities and towns, areas designated
as Neighbourhood Business, Service Business, Local Business or Local
Shopping may fall into this category.

Scale is the critical factor to be considered when introducing signs in
these areas. The scale and density of the buildings are generally lower
than those in larger centres and the mass of built form therefore tends not
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to be intrusive, with building heights generally corresponding to the
upper-level cancpy of surrounding vegetation. The scale of advertising
signs should be consistent with and camplement the scale of envirorment.

Industrial Areas

These areas contain a range of industries but also usually include
camercial businesses such as small shops, small groups of offices, service
trades, and car dealers and repairers. __They often line main roads and
canprise buildings-and spaces of all shapes, sizes and colours. In same
cases they are contained in specific precincts such as an industrial park.
Industrial and Cammercial Zones would fall under this category.

These categories are not usually in attractive areas, particularly in the
case of industry. It is therefore important to avoid clutter and poor
design and siting, which may detract further from the appearance of the
area.

Residential Areas

These areas should be quiet and pleasant for residents and therefore
advertising signs should be discrete, particularly pramctional signs. In
many areas, however, there are small pockets of cammercial and sometimes
light industrial activities, and professional services such as medical and
veterinary clinics. This category would include Residential, Reserved
Living and Rural Living Zones. Any husiness identification signs should be
low-key and sensitive to the setting.

In this category “residential’ applies to areas set aside primarily for
1iving. Those premises used for living which are interspersed with other
1and uses, such as commercial/light industrial, are not included. This
chould not be taken to imply that in mixed use areas there is less need to
design signs so that they integrate with the dominant character.
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'/ 3.5 Rural Areas

These areas usually incorporate attractive and varied landscapes, fram open
grasslands to undulating or mountainous terrains or seascapes. They
usually include General Farming, Intensive Agriculture, Landscape Interest
or Rural Zones.

The same principles apply to this category as those prescribed for
residential areas.

outdoor-advertising ismte—xzxcmmagedinmd)areas, but where signs are
necessary they should be discreet and not impinge on the landscape.

Identification signs for businesses and services should be kept to an
absolute minimm.

The colour and size of signs should not be permitted to daminate or spoil
the lardscape.

Areas of Special Significance

i°/ There are areas of natural beauty or interest which are considered worthy
5 of conservation. They may include streetscapes or precincts of special

l architectural, historical, scientific, or landscape importance. Many such
4 areas are designated as Conservation Areas and are subject to development
yﬂ controls.
(
,P,ﬂ As many such areas are part of larger tourist precincts there is strong
J canpetition and advertising is therefore needed. Too many signs, however,
’“ especially if they are large, brightly coloured, internally illuminated or
‘ poorly located, can spoil the character and appearance of the areas they
/ are pramoting. Special consideration should therefore be given to the

gl design and siting of signs to ensure that they complement rather than
/ detract from the area.

{
/
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Metropolitan Transit Authority Design Manual Issued 1988
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Logo — The Met
The logo presented to the public must have the wording The Met.

Where the logo is in the Authority colors, yellow on green, see page 1/9, it must appear as in
example (a).
Where the logo is to be presented in other than Authority colors, example (b) is to be used.

The preferred color is black. Where conditions require the printing of a single color other than
black, the logo may be printed in that color.

The symbol must never be used alone unless written approval is obtained from the Manager
Advertising/Communications.

The logo is reproduced ONLY photomechanically from master artwork to ensure faithful and
accurate reproduction. Artwork can be obtained from the Advertising/Communications
Department.

A. Logo in Authority colors

B. Logo in single color

The Met.







